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YOUR LINKEDIN PROFILE

As executive recruiters we use 
LinkedIn on a daily basis. 
If you are actively looking for your next career opportunity, 
we would encourage you to proactively review and 
periodically refresh your LinkedIn profile. 

The key to ensuring you appear in a search is by using 
appropriate keywords that describe your skillset in an 
objective, professional and comprehensive manner. Spend 
some time checking your profile against the following 
suggested areas in this document.

Your photo

> Bring your profile to life 
with a great photo.

> Ensure it looks 
professional and 
approachable, and 
represents who you are at 
work.

> According to LinkedIn, you 
are 14 times more likely 
to have your profile 
viewed if you have a 
photo, read here. 

Your contact details

> You can add contact 
details so your 
connections are able to 
call or email you directly.

> If you proactively want 
people to be able to 
contact you, include your 
contact details in your tag 
line or summary. Be 
aware this makes the 
information publicly 
available.

https://www.linkedin.com/pulse/7-tips-your-best-linkedin-profile-picture-gail-mercer-mackay/


Get the most from your 
profile
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Tag lines (next to your photo)

Create a headline that ensures the right people can find 
you.

There are a number of options for this:

> If you are permanently employed, enter your current job 
title and company.

> If you are actively looking for a role, make this clear and 
outline briefly what you are looking for, e.g. 
“Experienced Finance Professional - Seeking new 
opportunities”. This is especially helpful if you are an 
interim candidate.

> Provide an accurate location. Recruiters regularly search 
by location.

> Provide a relevant industry sector. According to LinkedIn, 
adding a relevant industry could get you 15 times more 
profile views.

‘Open to Work’ function

> Allow recruiters to see you are open to hearing about 
new opportunities by utilising LinkedIn’s ‘Open to Work’ 
function, click here for more information.

> You can make your contact details visible to recruiters 
only by making use of the “Open to Work” function 
mentioned above.

https://www.linkedin.com/help/linkedin/answer/67405/let-recruiters-know-you-re-open-to-work?lang=en


Summary
> An opportunity to sell yourself, be more objective and 

less subjective. 

> Use a variety of keywords to highlight your skills and 
expertise. Keep it factual, professional and written in the 
1st person.

> Use language that will steer recruiters towards your 
profile for the jobs you want, not just what you’ve had.

> According to LinkedIn, profiles with summaries get 10 
times more profile views.
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Skills and endorsements

> Skills and endorsements are another place to maximise 
keywords to ensure you come up in a search.

> You can select if you want to be endorsed by people in 
your network.

> List skills that are realistic and those you are able to 
give pertinent examples for.

> According to LinkedIn, members who include skills get 
circa 13 times more profile views.

Experience

> Make sure your current and previous job titles are 
correct and your durations of employment are up to 
date.

> Very much like your CV, ideally give a brief summary on 
the company, sector, size, turnover, geographies 
covered and reporting line, including responsibilities 
and achievements.

> The last 5 years are key, so as your career progresses 
less information is required for your earlier career.

> For interim candidates, ensure you close off your most 
recent role or assignment specifying your end date.

Education/Qualifications/Courses

> Include recent and relevant professional qualifications.

> Ensure you include your degree. Earlier academic 
achievements are not necessary.

> According to LinkedIn, those who have their education 
on their profiles receive an average of 10 times more 
views than those who don’t.
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> Being active on LinkedIn is a sure way to get noticed 

and increase your “searchability”. 

> Status updates, sharing articles, liking or commenting 

on posts – these are ways to increase your activity 

profile. 

> To get noticed by recruiters enable the “Open to Work” 

function, as mentioned above.

Additional information
> Languages – definitely include any language skills you have 

and your skill level.

> Groups – follow groups and companies you are interested in to 

expand your network. According to LinkedIn, you are 5 times 

more likely to be viewed if you join and are active in groups.

> You can add additional sections to your profile to show for 

example: Interests, Volunteering Experience, Advice for 

Contacting (another place to document what you are looking 

for next).

Number of connections
> It’s not just a numbers game but the number of contacts you 

have does indicate whether you actively use LinkedIn and 

whether you are likely to respond to approaches.

> Connect with people you have worked with, those you meet at 

networking events, recruiters and researchers.

How to get noticed
YOUR LINKEDIN PROFILE



It’s all in the details
Spelling and grammar

> Please double check your profile for spelling and 
grammar errors. Ideally get someone to proofread it for 
you.

Recommendations

> Recommendations are a useful tool that let your profile 
do the talking for you.

> We would recommend 3 to 5 in total ideally including 
one each from a former manager, colleague and a direct 
report.
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